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Abstract

Purpose - The fast-growing digital financial technologies are changing payment systems and speeding
up the global trend of becoming a cashless society. This study seeks to understand how the main
behavioral and technological aspects: attitude towards digital payments, subjective norms, perceived
behavioral control, intention to use digital payments, and adoption of digital payments affect the growth
of a digital payment system. This research will explain the use of computerized payment from both
consumers' and traders'/merchants' perspectives.

Design/Methodology/Approach - An empirical study design was used, obtaining responses from a total
of 150 respondents, targeting 75 consumers and 75 traders or merchants. Participants completed
structured questionnaires that utilized a five-point Likert scale. The completed surveys underwent
multiple regression analysis to assess the associations among the factors and to evaluate the hypotheses
formulated. The analysis was conducted in SPSS.

Findings - The regression results suggest that, generally, a positive attitude toward digital payments,
favorable subjective norms, the intention to utilize online installments, and the adoption of digital
payments positively influence the cashless economy. Perceived behavioral control, however, shows a
negligible impact in certain situations. The results indicate that the behavioral intention and actual
adoption of digital payment systems are significant to the promotion of cashless financial systems.
Originality/Value - This research adds to the existing body of literature by offering data from both
consumers and merchants from an emerging economy perspective. Policymakers, banks, and service
providers can rely on the findings to better understand how to engage consumers and merchants to
increase the use of digital payments and advance their countries toward a digital economy.
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1. Introduction

Financial technology (FinTech) developments have expanded financial services access worldwide. Digital
financial services, a rapidly developing element of the global economy, simplify, secure, expedite, and
modernize the way people conduct financial transactions. The digital evolution of economies is
paralleled by a growing focus on financial literacy. Modern economies expect citizens to take sound
money related resolution and be technologically adept to employment of monetary technologies.
Financial literacy is the confidence and skills to understand financial services and products and to make
prudent decisions. Studies show that the financially literate have better financial health because they
engage with the financial system and are early adopters of financial technologies.

Digital financial services further the goal of financial inclusion and ease-of-access estimates as cashless
economies. The combination of affordable smartphones, computers with internet access, and financial
technologies has spurred the usage of electronic fund transfers, banking, and contactless payments.
Investments in financial digital infrastructure paired with financial literacy initiatives are the focus of the
global financial system.

Global shifts toward cashless economies have accelerated with strides in digital payments. The
convenience of settlement, transparency of transactions, and unbroken streams of contact (QR) and
mobile wallet payments have supplanted traditional cash transactions. Digital payment systems also
help capture previously unbankable populations. Because digital payments rely on both infrastructure
and users’ skills to utilize and trust the system, the adoption of digital payments is bolstered by the
presence of financial and digital literacy. A person with advanced online and monetary competencies is
more likely to integrate cashless payments into their daily transactions.

Pakistan has made an important development in the digital financial services sector. The rise in the
accessibility of smartphones and the internet, paired with the avalibility of mobile banking tools and
digital payment programs, has expand avenues for financial inclusion. The State Bank of Pakistan has
spearheaded initiatives to stimulate the usage of computarized monetary transactions with the Raast
payment system. Easypaisa and JazzCash have provided mobile wallet services that broaden the financial
services coverage to previously unbanked populations. Although the initiatives provided give evidence
of the desire to promote a digital economy and lessen cash transactions, the continued use of cash for
payment systems and limited financial literacy, trust, security, and lack digital financial services’
operational knowledge remains an obstacle to the acceptance of online payment systems. This research
aims to assess the importance of financial literacy for the facilitation of a cashless economy via online
payment systems, specifically in the Twin Cities of Pakistan. To this end, this study aims identify/explore
the factors that influence the adoption of digital payments through a systematic literature review. The
study aims to estimate the adoption level of digital payments by the traders/merchants and consumers,
specifically for their daily financial transactions. The study also aims to make focused demand-driven
policy suggestions for traders/merchants and consumers to improve financial literacy and encourage the
use of digital payments to transition to a cashless economy.

The study addresses the following research questions:
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RQ1. What is the understanding level of people in the Twin Cities with regard to financial issues these
days?

RQ2. What is the influence of financial literacy and being well informed on the acceptance of digital
payments such as mobile wallets to pay?

RQ3. Will the knowledge of financial literacy assist individuals in spending less cash and become part of
the digital world? What demographic things (like age, income, gender, and education) influence how
financial knowledge connects to using digital payments?

RQ4. How does understanding digital financial awareness influence people's trust in payment apps like
JazzCash, Easypaisa, and Raast?

RQ5. What factors stop financially literate people from using cashless payment systems, even
though they have access?

This study offers relevant detail in regard to Pakistan's evolving digital economy. Policymakers and
financial institutions are focusing on promoting digital financial inclusion; therefore, understanding the
impact of monetary knowledge plays in inclusion will be beneficial in elevating the use of online
transactions and deriving the full value of such systems.

2. Literature Review, Theoretical Background and Hypotheses Development

2.1 Theoretical Background

This research incorporates the Theory of Planned Behavior (TPB), the Technology Acceptance Model
(TAM), and Social Role Theory (SRT). These theories explain how financial literacy and behavioral
attributes relate to participation in digital financial services and the creation of a cashless economy. TPB
states that behavior is determine by the someones behaviour, subjective norms, and perceived
behavioral control. Consumers are more inclined to act when they have a positive attitude toward the
act, receive social or community support, and believe they have the resources and ability necessary to
perform the act. Consumers’ willingness to replace cash payment with alternative payment forms is
largely determined by these variables.

TPB states that behavior is influenced by attitude, subjective norms, and perceived behavioral control.
TPB states that consumers are more inclined to perform an act when they have a positive attitude toward
the act, receive support from their social environment, and are of the belief that they have the necessary
resources and skills to perform the act. When it comes to digital payments, TPB provides the best
explanation for consumers’ behavior and the use of financial transactions that are cashless.

More specific to the adoption of technology, the Technology Acceptance Model uses perceived
usefulness and perceived ease of use. A person is are more likely to adopt online trnsactions systems
that are advantageous, convenient, efficient, and user friendly. Financial literacy can improve perception
and instill confidence to use innovative technologies for financial transactions.

Social Role Theory elaborates on how behavior is determine by a multitude of variables such as social
expectations, demographics, and the environment. The theory posits that the social context, along with
the socioeconomic environment, and the availability of technology, have a great effect on the financial
choices individuals make and their inclination to adopt new technologies. Therefore, SRT encompasses
the social and environmental aspects that may promote or limit engagement in online monetary
practices and the advancement of a digital economy.
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In combination, the aforementioned theories address the balance of both the behavioral and
technological components of the consumers’ involvement in digital payments and the support of the
cashless economy.

2.2 Financial Literacy

Monetary knowledge is the capacity to acknowledge and process a variety of money-related abilities,
including, but not limited to, personal finance, investing, and understanding financial markets. Recently,
understanding finances has become more critical as digital technologies for conducting finance have
advanced. Understanding finance means one can better evaluate products and services, understand the
risks, and make the right decisions.

The research shows that individuals with financial literacy not only understand finance but also
understand digital payment methods better. Financial literacy shows individuals better understand and
evaluate the advantages of electronic financial transactions. In general, people with more financial
knowledge are better able to adapt to a new financial environment.

There is more research built upon the idea that monetary knowledge is the foundation for financial
inclusion. More digital payment methods have meant more understanding of finance is needed to feel
comfortable using the services. Understanding finance helps people understand digital payment
methods and the digital economy. This means financial literacy is essential to using digital payment
methods as cashless transactions become the norm.

2.3 Attitude Toward Digital Payments and Cashless Economy

Attitudes describe whether someone evaluates something positively or negatively. In digital payments,
attitudes describe how people think of digital payment systems in terms of usefulness and convenience,
along with the perceived safety and reliability of the systems. Positive attitudes toward the technologies
used in digital payments result in the use and incorporation of the technologies into daily activities in
place of cash transactions.

Previous research has demonstrated that people consider the use of mobile transactions process more
likely the more they see the systems as beneficial and convenient. People are even more likely to
consider the use of online transactions systems the more positive their point of view are toward online
payment systems and the more convenient they perceive cash transactions to be. Positive views toward
the mobile payment process will be strengthened the more consumers perceive transactions to be quick,
easy, and accessible.

People are expected to have positive attitudes toward the increasing convenience of digital payment
systems looking toward a future of a cashless economy. People are even more likely to view digital
payment systems favorably the more advantages they see in digital payment systems, and cash will
decline in use even more.

H1: Attitude toward digital payments has a useful and meaningful impact on the cashless economy.

2.4 Subjective Norms and Cashless Economy

Subjective norms are the social pressures people perceive, both positively and negatively, from their
families, friends, and coworkers regarding the performance of a specific behavior. In particular, social
pressures significantly influence the decisions of people who are the first consumers of certain emerging
technologies and novel financial services.
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The available literature indicates the tendency of many individuals toward adopting a digital payment
system if they are offered positive social recommendations and feedback for the system within their
social context. Subjective digital financial technologies are offered to the consumers of the system who
are positively socially recommended to use the system. Trusting a digital payment system socially
recommends participation in digital payment systems and in financial transactions.

Because the recommended digital payment systems are becoming widely adopted, the social acceptance
of these systems will drive the growing adoption of these systems and the decreasing reliance on cash
systems. Thus, it is highly probable that subjective norms will greatly influence the development of a
cashless economy.

H2: Subjective norms have a useful and informative impact on the cashless economy.

2.5 Perceived Behavioral Control and Cashless Economy

Perceived behavioral control indicates how a person perceives their behavior to successfully complete a
task and the resources that are available to them. In the case of online transaction systems, perceived
behavioral control would be how confident a consumer is that they are able to utilize mobile payment
processs and associated digital monetary technologies.

Consumers with the right amount of monetary and online knowledge, including the right infrastructure,
are expected to conduct computarized financial payments. The combination of having a smartphone and
access to reliable internet, banking services, and digital payment applications all contributes to the
consumer's sense of confidence in being able to conduct financial transactions. The reverse of all
mentioned factors is also true and contributes to the inability to conduct transactions.

Once perceived behavioral control is at a certain level, consumers feel more confident and certain in
utilizing digital financial technologies and are more likely to conduct cashless transactions. Because of
this, it is also expected to have a positive effect in developing a cashless economy.

H3: Perceived behavioral control has a useful and significant impact on the cashless economy.

2.6 Intention to Use Digital Payments and Cashless Economy

Behavioral plans are seen as the readiness of an individual to perform a particular behavior. Intentions
are an essential construct in deciding the adoption of a technology, as the Theory of Planned Behavior
says, it is the strongest predictor of behavior. Within the context of digital payments, the plans to utilize
mobile payment process indicates the willingness of individuals to perform financial transactions using
online payment systems.

It has been consistently observed in past research that the adoption and continuous use of technology
becomes easier when users exhibit high levels of intention to use the technology. People who are more
likely to use digital payment systems in the future are those who currently use electronic payment
systems instead of cash. Digital payment systems attract users who intend to use those systems,
resulting in more users, and payment systems are used more frequently.

The greater the intention of the users to use the digital payment technology, the easier it will be to
achieve a cashless economy. Therefore, the intention to use digital payment technologies will be
instrumental in achieving a cashless economy.

H4: Intention to use digital payments has a positive and significant effect on the cashless economy.
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2.7 Digital Payment Adoption and Cashless Economy

The term 'online payment adoption' refers to how people engage with the electronic methods available
for completing financial transactions. Popular ways of conducting electronic transactions such as online
banking, Internet banking, and mobile wallets, as well as payment methods that use QR codes and
contactless systems, fall within this definition. The utilization of online transaction systems has come to
represent the modernization of finance and the digitization of the economy.

From the analysis that is available, the acceptance of mobile payments is critical to the development of
a cashless economy. The various systems that offer electronic payments are also convenient, efficient,
and secure, and encourage individuals and businesses to engage in electronic transactions and to use
cash even less. The availability of payment systems and electronic transactions helps to combine people
into the legal monetary system and serves to include financially marginalized populations.

The rapid embedding of systems that enable digital payments has also leapfrogged economies to a
cashless state, and the acceptance of online payments further benefits economies by reducing the cost
of money transactions and enhancing transparency. The more that consumers use and accept digital
payment systems, the more sustainable the cashless economy will be.

H5: Digital payment adoption has a positive and significant effect on the cashless economy.

2.8 Conceptual Framework

Building on the previous studies and the associated theory, this review establishes a conceptual idea
identifying elements involved in the emergence of a cashless economy. Financial literacy is placed as the
foundational construct, whereas attitude to digital payments, subjective norm, perceived behavioral
control, intention to use digital payments, and adoption of digital payments are viewed as the significant
variables. The explained factor of the model is a cashless economy.

According to the model, a cashless economy is developed when there are positive attitudes to digital
payments, positive social pressures, perceived behavioral control, intention to use digital payment
systems, and greater technology adoption of digital payments. Monetary knowledge provide individuals
with the grip and the awareness of using digital transactions and, therefore, supports the adoption of
cashless payments.
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3. Methodology

3.1 Study Design

This research used the numerical approach to explore the determinants of a cashless economy. A cross-
sectional design was used to gather information from participants once. The quantitative approach was
best suited to the study as it allowed the relationships of variables to be empirically measured and the
hypotheses stated to be tested. The study sought to explore how the acceptance of online payments
and the intention to utilized digital payments, in inclusion to attitudes towards digital payments,
subjective norms, and perceived behavioral control, affect the digital economy.

3.2 Target Population and Sampling

The subjects for this research included consumers and traders/merchants involved in economic
transactions and who experience the use of online payment systems. Since consumers and merchants
have a core contribution to the acceptance and usage of mobile transactions systems, their perspectives
were considered imperative in this research.

One hundred and fifty participants were surveyed in this research, of whom seventy-five were
consumers, and seventy-five were traders/merchants. Relatively to their familiarity with digital payment
systems, the participants were given a structured research tool. The sample was designed to reflect the
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demand (consumers) and supply (merchants) participants of online payment process, and therefore, to
portray the drivers of a digital economy.

3.3 Data Collection Procedure

Researchers used the self-administered questionnaire as the first step in the study. The goal of the
guestionnaire was to understand subjective opinions on the part that online transaction systems play in
building a electronic economy. The first draft of the questionnaire was examined and adjusted to
improve measurement item clarity and relevance.

The participants of the survey were consumers, traders or merchants who had interacted with digital
payment systems. The responses that were collected were analyzed and compiled in preparation for
statistical analysis.

3.4 Measurement of Variables

There were five independent variables in the research, that are: attitude toward digital payments,
subjective norms, perceived behavioral control, digital payment intention and the use of digital
payments. The dependent variable was the cashless economy.

There were questions in the questionnaire that were rated using a five-point Likert scale (1 = Strongly
Disagree, 5 = Strongly Agree). Respondents were able to quantify the degree to which they agreed with
each statement and it significantly improved the data analysis ease and effectiveness.

3.5 Model Specification

To examine the effect of the in predictor factors on the cashless economy, the following multiple
regression model was developed:

CE = Bo + B+ATDP + B,SN + B3sPBC + B4IUDP + BsDPA + ¢

Where:

CE = Cashless Economy

ATDP = Attitude Toward Digital Payments

SN = Subjective Norms

PBC = Perceived Behavioral Control

IUDP = Intention to Use Digital Payments

DPA = Digital Payment Adoption

Bo = Constant Term

B+—Bs = Regression Coefficients

€ =Error Term

3.6 Analysis of Data

The data were collected and study using the Statistical Package for Social Sciences (SPSS). Multiple
regression analysis was used to test the suggested hypothesis and analyze the relation among the
factors. Multiple regression is one of the commonly employed analysis techniques in the behavioral and
social science research as it helps researchers analyze the relationship of numerous independent
variables to a single dependent variable.

In the current study, multiple regression was use to analyze the impact of attitude toward digital
payments, subjective norms, perceived behavioral control, intention to use digital payments, and the
adoption of digital payments on the cashless economy.
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4. Results and Discussion

4.1 Regression Analysis

To study the determinants of a cashless economy among both consumer respondents and
trader/merchant respondents, separate multiple regressions were performed. The constructs of
perceived behavioral control, attitude toward digital payments, subjective norm, intention to use digital
payments, digital payment adoption, and cashless economy were assessed.

4.1.1 Consumer Perspective

4.1.1.1 Model Summary

Model R R square Adjusted  R- | Std. Error of
squared estimation
1 .697 .485 448 .60055

Table 4.1 a. Predictors: (Constant), IUDP, PBC, ADP, SN, ATDP b. Dependent Variable: CE

The consumer sample regression results show that the model only has moderate explanatory power
concerning the Cashless Economy. With R equal to 0.697, there is a powerful positive correlation
between the dependent and independent factors. With an R-squared value of 0.485, it can be said that
the model accounts for about 48.5% of the difference of Cashless Economy. The model explains strong
power as indicates by the R-squared value of 0.448 which is even better after evaluating for the number
of predictors.

4.1.1.2 Analysis of Variance (ANOVA)

Model Source Sum of | Df Mean F Sig.
squares square
1 Regression | 23.455 5 4.691 13.006 .000
Residual 24.886 69 .361
Total 48.341 74

Table 4.2 a. Dependent Variable: CE b. Predictors: (constant), PBC, ATDP, ADP, SN, IUDP

The ANOVA outcomes indicate that the overall model is statistically significant with F = 13.006 and p =
0.000. This confirms that all the variables have significant impact on the cashless economy among the
consumers.
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4.1.1.3 Regression Coefficient

Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) |.163 .754 217 .829
PBC .035 161 .019 .215 .831
ATDP .390 147 .289 2.661 .009
ADP 318 .150 .250 2.117 .034
SN 551 .150 115 3.671 .001
IUDP 476 118 439 4.034 .000

Table 4.3 Regression coefficient a. Dependent Variable: CE

The regression analysis confirms the model's validity and capacity to explain variation in
consumers' cashless economy behaviors. Results reveal the positive impact of the elements of the
Theory of Planned Behavior (i.e., attitude toward digital payments, subjective norms, and intention to
use digital payments) on the cashless economy. The results also show that the adoption of digital
payments affects the cashless economy, while the lack of control does not affect the cashless economy.
The findings indicated that the lack of control had a positive relationship with the cashless economy,
which is not statistically significant (8 = 0.035, p = 0.831). Although consumers who feel more in control
and are more capable of using cashless digital payment technologies report a greater inclination to
perform cashless transactions, this inclination is not strong and does not become significant. Therefore,
the lack of control is not a significant factor in the cashless economy.
Conversely, positive attitude towards digital payments had a positive and significant association with the
cashless economy (B = 0.390, p = 0.009). This shows that consumers who see digital payments as
beneficial, easy, and helpful appreciate cashless transactions. An attitude that favors the digital payment
technology translates to appreciation of the growth of the cashless economy.
Adoption of digital payments also had a significant positive association with the cashless economy (B =
0.318, p = 0.034). Consumers who use digital payment methods transact cashless and use cash less. This
significantly shows that use of the technology is important for cashless economic transactions.
Subjective norms positively affected the cashless economy as well (B = 0.551, p = 0.001). This result
shows that the consumers’ family, friends, and peers encourage the consumers to use digital payments
and cashless financial transactions. Therefore, the social support of digital payments significantly affects
the consumers’ decision-making.
Out of the independent variables, the intention to use digital payments, was the strongest of the
predictors of the cashless economy (B = 0.476, p = 0.000). The consumers who have a higher intention
of using the digital payment systems engage a lot more to cashless transactions. This affirms that the
intention of the consumers is by far the most important of the variables to drive participation in the
cashless economy.
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Overall, the consumer-side analysis supports hypotheses H1, H2, H4, and H5, and does not support H3.
Findings indicate that consumers’ positive attitudes, social influence, and the adoption and intention of
using digital payments, positively affect the development of a cashless economy.

4.1.2 Traders and Merchants Perspective
Regression analysis of traders and merchants shows that the model is significant and the predictors
provide important information regarding the emerging cashless economy. The results reveal that the
effect of the adoption of digital payments, subjective norms, and digital payment use intention are
significant with respect to the cashless economy. Conversely, the constructs of perceived behavioral
control and attitude toward digital payments are not significant.

4.1.2.1 Model Summary

Model

R

R Square

Adjusted R-Square

Std. Error of the Estimate

1

.538

.289

.138

.59076

Table 4.4 a. Predictors: (Constant), IUDP, SN, PBC, ADP, ATDP b. Dependent Variable: CE

For traders and merchants, the regression model also shows moderate explanatory power.
The R value is 0.538, while the R Square is 0.289, meaning that 28.9% variation in Cashless
Economy is explained by the model. The Adjusted R Square is 0.138, indicating a lower but
acceptable explanatory level after adjustment.
4.1.2.2 Analysis Of Variance

Sum of
Model Squares Df Mean Square |F Sig.
1 Regression |5.874 5 1.175 3.366 .009
Residual 24.081 69 .349
Total 29.955 74

6342 |Page



Vol. 05 No. 01. Jan-March 2026 Advance Social Science Archive Journal

Table 4.5 a. Dependent Variable: CE b. Predictors: (Constant), IUDP, SN, PBC, ADP, ATDP
The ANOVA results indicate that the overall model is statistically significant with F = 3.366 and
p = 0.009, confirming that the predictors jointly influence Cashless Economy in the merchant
sector.

4.1.2.3 Regression Coefficients

Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) |.534 .30 1.78 .08
PBC .95 0.50 .073 1.90 .059
ATDP .021 .178 .014 .120 .905
ADP .220 .100 .077 2.20 .025
SN .52 .260 .150 2.00 .049
IUDP 427 122 .400 3.50 .001

Table 4.6 Regression coefficient a. Dependent Variable: CE

Perceived behavioral control was positively related to the cashless economy, but the relationship was
not statistically significant (B = 0.95, p > 0.05). This means that merchants’ belief in their ability to use
digital payment technologies was not likely to influence their participation in a cashless economy. Even
though traders and merchants likely lean on technological capability, it doesn’t appear to be the most
critical factor in cashless economy participation.

In a similar vein, attitude toward digital payment technologies was also found to have a statistically
insignificant and very small effect on the cashless economy (B = 0.021 p = 0.905). This implies that a
positive attitude toward digital payment systems will not drive significant changes in cashless economic
operations in the business sector.

Adoption of digital payments, on the other hand, had a statistically significant and positive effect on the
cashless economy (B = 0.220, p = 0.025). Traders and merchants that adopted digital payment
technologies were more likely to aid the cashless economy by offering payment options to their
customers. This result indicates that with the adoption of digital payment technologies, a cashless
economy is attainable.

In addition, subjective norms had a significant positive effect on the cashless economy (B = 0.52, p =
0.049). The influence of customers, business associates, family, and society impels merchants to adopt
digital payment technologies and engage in cashless economic operations. Thus social and market
demand influence the payment behavior of merchants.

Of the research subjects surveyed, traders and merchants exhibited the clearest intention to employ
digital payments (B = 0.427, p = 0.001). More willing merchants are much more likely to endorse and
participate in cashless economic activities. The implication with the surveyed merchants is that more
intentional merchants will encourage and enable digital financial transformations in the commercial
space.
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Broadly interpreting the trader and merchant evidence allows a conclusion that H2, H4, and H5 hold,
while H1 and H3 fail. The evidence suggests that the positive outcomes of the cashless economy will be
most greatly influenced in the business community by the actual adoption of digital payment systems,
social influence, and the intention to use digital payment systems.

5. Discussion of Findings

This study provides greater understanding of factors engaging both consumers and traders/merchants
in the transition to a cashless economy. The regression analysis indicates the impact of digital behavior
in shaping cashless economic behavior across different segments.

In the case of consumers, the cashless economy is significantly impacted by attitudes toward digital
payments, subjective norms, intent to employ digital payments, and the adoption of digital payments.
From these results, it can be concluded that consumers are largely impacted by psychological and
behavioral factors that are driven by perceptions, social influences, and ultimate engagement. The
analysis did reveal, however, that the perception of behavioral control was not significant, indicating
that the mere belief or perception of self-efficacy was not sufficient in the adoption of cashless behavior.
In the case of traders/merchants, subjective norms, intent to employ digital payments, and the adoption
of digital payments, were significant, while attitudes and the perception of behavioral control were not.
This indicates that for traders/merchants, the actual adoption of behavior and some form of market
pressure supersedes cognitive and perceptual factors.

In the context of both traders/merchants and consumers, the results of the study provide evidence that
the greatest predictors of the cashless economy are the adoption of digital payments and the intentional
engagement of users.

5.1 Theoretical Implications

This research provides a novel combination of the Theory of Planned Behavior (TPB), the Technology
Acceptance Model (TAM), and Social Role Theory (SRT) in the existing literature.

Considering TPB, the study proves that digital payment attitudes, subjective norms, and perceived
behavior control influence individual outcomes of cashless behavior within the context of this study. The
study shows that the intent to behave is the primary predictor of financial behavior, especially usage of
digital payment.

The study, within the context of the Technology Acceptance Model, illustrates that when individuals
believed that an offered system (digital payment) had value and they actually used it, they were more
inclined to practice cashless financial transactions. The study shows that individuals would adopt digital
payment systems, and consequently, a cashless economy, when they believed that the systems were
both useful and easy to use.

This study also extends Social Role Theory in that social and contextual influences were found to impact
the behavior of both consumers and merchants. Subjective norms in this study demonstrate that the use
and acceptance of digital payment systems were influenced by societal and peer pressures and market
forces.

The combination of TPB, TAM, and SRT provides a multifaceted understanding of the drivers of a cashless
economy across psychology, technology, and social domains.
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5.2 Practical Implications

Policymakers, stakeholders in financial institutions, and providers of digital payment services will find
much of this research useful. Digital payments are vital in building a cashless economy. Therefore, the
need to increase the availability of digital financial services and the ease and access to those services is
evident.

To achieve this goal, positive digital payment attitudes and payment trust building campaigns should
target consumers. Since social influence is a significant predictor of behavioral outcomes, promoting
digital payment adoption in the community should impact cashless transactions.

Traders and merchants should experience fewer digital payment obstacles and their payment system
barriers should be reduced. Their payment system should be incentivized to encourage digital payment
adoption. Since the intention to use digital payments is a strong predictor of adoption, creating
willingness and motivation to use digital payments among the stakeholders will achieve the desired
digital payment adoption.

User experience and the digital financial service ecosystems will help the cashless economy the best.
5.3 Conclusion

This research was conducted to study both consumers' and traders' perspectives and examine cashless
economy constructs. Cashless transactions were positively determined to be influenced by behavioral
and adoption constructs.

Analysis showed that the use of the digital payment system and the intention to use digital payments
are the primary drivers of the cashless economy. Subjective norms were also significant and are likely to
influence both the consumer and the merchant. On the other hand, perceived behavioral control was
found to be negligible, which indicates that having confidence in the system is not likely to promote
Merchant's participation in cashless systems.

Generally, the study recommends that to promote the cashless economy systems, digital payment
systems should be promoted, and behavioral intentions of people should be positively influenced.

5.4 Limitations and Future Research

This study has acknowledged some limitations. The total sample size was restricted to 150 individuals in
total: 75 consumers and 75 traders/merchants. As a result, findings may not be able to be generalized
to a broader population. More limitations surfaced by this research as multiple behavioral factors were
only partially addressed. This excluded a number of other possible determinants such as trust, security,
and government policies.

To increase the reliability and scope of future studies, more expansive and heterogeneous samples
should be utilized. More determinants should be integrated as well to study the effects of increased
cashless transactions in terms of the technological framework, law and policy, and the integration of
finance. Lastly, multi-session studies are recommended to trace the behavioral changes in regard to
digital payments.
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